, and as Chairperson (1972) (1973) . He was the first Marketing Departmental Editor of Marketing for Management Science (1969 Science ( -1971 agement Science. During the first six years of publication of Management Science, marketing was most conspicuous by its relative absence. The first two marketingrelated articles weren't published until the second volume 1 and a total of only four marketing-related articles appeared between 1954 and 1960. Since the first six volumes of Management Science contained a total of 176 papers, marketing accounted for only a paltry 2.3% of the total. This is perhaps understandable as the agenda of the fledgling TIMS was focused more on developing an identity and methodology for management science itself in these very early years.
By the 1960s things began to accelerate, both in relation to research publication in Management Science and in marketing's share of research attention in the journal. Total articles in Volumes 7 through 12 of Management Science nearly doubled to 343, and the number of marketing-related articles jumped three and one-half times to 13, or 3.8% of the growing total. See Table 1A 
